
WELCOME

TO



Research shows Africa as one of the youngest continents

in the world, with 70% of its population being in the youth age 

category. 

This young continent is a place of bright, creative and fresh 

thinkers looking for places to create community, brands to 

understand them, and a platform to bring their ideas to life.

They are searching for a place beyond their homes and work. 

They are searching for a place to find meaningful connections 

that drive positive change.

THE SET-UP

SOURCE: www.un.org

https://www.un.org/ohrlls/news/young-people%E2%80%99s-potential-key-africa%E2%80%99s-sustainable-development


WE’VE CREATED OUR OWN 

COMMUNITY



Taking Inspiration

PUMA SOCIAL CLUB NIKE RUNNING CLUB J&B HIVE



GenEra

INTRODUCING



GenEra is more than just a name, it embodies a 

movement toward cultivating the future shapers of our 

industry. This initiative aims to foster creativity and 

innovation, creating a community where young, 

emerging and like-minded leaders can express 

themselves, collaborate, and challenge norms. 

WHAT IS 

GenEra?



People in Advertising

Experience: 0-5 years 

They are fresh into the industry.
They are curious, determined to represent the industry and 

change it for the better. They are all about standing up for 

what’s right, breaking barriers, creating new trends, carving 

new paths, and they believe in creating work that resonates 

and has purpose.

WHO IS OUR 

AUDIENCE?



With this generation being fresh in the industry, they are 

looking for a place where they can belong, get inspired and 

connect with people who share the same interests.

They are very selective with the places they go to and how 

these spaces feed into their creativity. 

A week for them consists of five days of 9-5, a Saturday 

filled with good vibes, Sundays are for lovers and then, in 

the blink of an eye, it’s Monday, back to the office.

How do we then create a place where their creativity 

meets the power of connection?

PROBLEM



This generation is not easily influenced by status, position 

or the masses.

They search for meaning and experiences that are 

fulfilling.

Driven by passion and what makes their creativity tick, 

they long to connect with like-minded people at a place 

that will take their creativity to the next level. 

A place that is not at work, nor at home, but somewhere 

(in between).

INSIGHT



Purpose:
GenEra fosters an environment for meaningful connections 

that drive positive change, great experiences that initiate the 

growth of every individual, and the like-minded individuals who 

aim to learn from and inspire each other. 

Function:
It facilitates dialogue for creativity, a space for community and 

a platform for inspiration.

Outcome: 
Reshaping the advertising industry and instilling change in the 

global brand landscape by making Africa (by extension) a 

global powerhouse in the development of creative business 

ideas. Therefore making this a great community for young 

professionals who are part of our ACA membership network.

PURPOSE OF 

GenEra



A SPACE TO 

CONNECT

GenEra is always active:

On socials, it keeps individuals updated on what’s 

happening in the industry and keeps an open 

communication for individuals to connect.

As a space, it is an event hosted by different 

agencies, where members of the ACA nominate 

individuals in their agencies to become part of it.

The goal? To foster a space for individuals in the 

industry to connect. 



Manifesto



HOW WILL IT WORK?
As an ACA member agency, you will get a chance to nominate 

your brightest budding young talent, with 0-5 years experience, to 

make up our GenEra community.



ACA Members of GenEra get exclusive perks like:

• Free invitations to inspiration sessions

• Invitations/discounts on seminars and masterclasses

• Discounts from partner sponsorships.

• Access to mentorship.

• Being a part of a community of young professionals - exposed to 
industry trends and what's ‘in’

• Access to the ‘School of Thought’ portal with free inspiration and 
courses.

WHAT DO YOU GET AS A 

MEMBER?



PRIVATE CHANNEL ON THE 

SCHOOL OF THOUGHT

The School of Thought is an online platform for 

marketers and agency talent to grow what they 

know. As an ACA Member, your talent has access 

to the whole platform, and a members-only longe –

an inspiration and learning hub for young 

professionals in the industry who want to take their 

craft to the next level.

They’ll have access to curated articles and content, 

learning tools, insider tips, short courses, webinars 

and community sharing.

https://theschoolofthought.co/share/7KdHMQRGc7-09nuz?utm_source=manual


HOW CAN AGENCIES BRING 

GenEra TO LIFE?



IT’S IMPORTANT TO NOTE:
GenEra exists for young and seasoned professionals in the industry to connect, share ideas, 

and collaborate on projects, fostering a sense of community. Therefore, it is not bound by a 

particular venue, rather the coming together of individuals and the like-minded. 



Guidelines for Hosts

Events will be informal so our young professionals 

don’t feel like they’re at work. 

The set-up must inspire creativity.

Brief overview of "GenEra" and its goals must be 

shared.

Agencies can recommend speakers.

Programme must inspire engagement and interaction.

The event must be short to accommodate those using 

public transportation. 

Successful young professionals must be given a 

platform to share their insights and experiences.

Invitational posts must be shared on socials.



Rules of Engagement

● Hosting agencies are not allowed to poach attendees 

with the intention of getting them to join their 

agencies.

● While the event is hosted by agency personnel, this is 

an ACA industry event and should not be seen as an 

opportunity for hosting agencies to promote their 

agency to the young professionals.

● The database of young talent is solely for 

communication from the ACA (not for agencies).



LET’S MAKE GenEra

STAND OUT



SPONSORSHIP/PARTNERSHIP 

OPPORTUNITIES



You have two choices: stay where you are or stand out and 

stand beside the future shapers of our industry. 

Young people are able to connect more with brands that meet 

them in their prefered spaces. This is an opportunity for 
brands to:

1. Build strong relationships with their target audience 

and grow brand awareness. 

2. Experience concurrent growth with future industry 
shapers with the benefit of always being a culturally 

relevant brand for the long term.
3. Reach a captive audience of young influencers who 

can keep brands top-of-mind within their respective 

networks.
4. Enjoy opportunities for collective ideation and 

collaborative exercises/partnerships with marketing 
and young influencers that wouldn't ordinarily be 

working together (or as officially retained resources).

WHY SHOULD 

BRANDS GET 

INVOLVED?



Every month, one of the ACA member agencies will host a GenEra 

event, giving brands an opportunity to showcase their products or 

services through:  

● Social media: Be visible and advertise to a wider audience 

on our social platform. 

● School of Thought: Showcase your brand at our School of 

Thought educational room. 

● Sponsorship packages: Branding on promotional 

materials, signage, or digital platforms.

● Booths and exhibitor spaces: Engage directly with 

attendees, showcase products, and provide promotional 

materials.

● Product sampling: Offer samples of products to attract 

attention and encourage attendees to try and purchase 

items.

● Branded merch: Distributing branded items like bags, T-

shirts, or water bottles, enhancing brand visibility during and 

after the event.

● Photo booth: Visually appealing booths attract a wide 

audience, creating an opportunity to be spread out on 

socials. 

● Interactive experiences: Setting up interactive displays, 

games, or virtual reality experiences can create memorable 

engagement opportunities.

WHAT 

OPPORTUNITIES 

ARE THERE FOR 

YOUR BRAND?



Our target audience needs brands/sponsorships that 

they are already exposed to. These will be brands that 

resonate with the youth and their lifestyle. 

Brands: 

Superbalist

Bathu

Savannah

Red Bull

Jägermeister

Thesis

Samsung

Levis

Coca Cola

Naked

Pineapple

Offbeat

Walk fresh

Vivo

Telkom

Monster

BRANDS WE 

WOULD LOVE TO 

PARTNER WITH



GET IN TOUCH

gillian@acasa.co.za; sne@acasa.co.za

mailto:gillian@acasa.co.za
mailto:sne@acasa.co.za
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